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Abstract

Expressing and understanding emotions can be considered one of the key activities of our lives.
However, at times, the feelings of a person might be misinterpreted or the initial emotional response
in a partner might be misunderstood. There have been various studies concerning the differences in
emotion expression between male and female target groups (Chaplin 2015). This research discusses
the issues of emotion framing in public discourse paying particular attention to the ways male and
female speakers frame emotions and influence the audience.

Consequently, the article focuses on emotion framing and compares two presidential candidacy
speeches (Hilary Clinton’s and Donald Trump’s) from the USA elections recorded in June 2015.
The research showed that both speakers follow the same pattern of emotion framing (positive social
identity construction-framing-emotion implication) but used different techniques and emphasise
different values throughout the speech. These differences were linked to Hofstede’s (1983)
definition of cultures with high versus low masculinity rate and finally, assumptions were made
about how gendered stereotypes influence different ways of framing emotions.
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1. Introduction

Communicating emotions is one of the key goals of public speakers as it is their main tool to
influence and persuade their audience. According to Schnall (2005), the aim of communication is to
reach a certain cognitive outcome, to communicate relevant information. (Schnall 2005: 28)
Accordingly, in the process of successful communication, the speaker and the listener develop
common reality and the information in this reality is not transposed word by word as an instruction
of some kind but has to be inferred. (see Schnall 2005: 28)

Holmes and Schnurr (2006) studied gender differences in organisational culture and noted that
“gender is relevant at some level in every workplace interaction, an ever-present influence on how
we behave, and how we interpret others’ behaviour, even if our level of awareness of this influence

varies from one interaction to another, and from moment to moment within an interaction.”
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(Holmes & Schnurr 2006: 33). Likewise, we are always conscious of gender roles, presume a
certain way of expressing emotions and interpret these emotions accordingly. However, these
interpretations also depend upon the culture’s understanding of what is feminine and masculine.
According to Hofstede (1983), in cultures with low masculinity rate “men need not be assertive, and
can also assume nurturing roles. Whereas in cultures with High masculinity rates men should
behave assertively, and women should be nurturing.” (Hofstede 1983: 63). This means that culture
encodes and prescribes gender roles that serve as a norm for social life.

According to Brody and Hall (2008) “gender differences in emotional functioning are both
mediated and moderated by sociocultural, cognitive, biological, and behavioral variables.” (Brody
& Hall 2008: 395). In any interaction, social norms play a significant role. It is important to make a
distinction between communicating emotions and framing emotions. Framing emotions does not
necessarily imply communicating emotions, because the main goal of emotion framing is not
directly connected to influencing audience in order to reach a certain level of understanding and
agreement between the speaker and the listener. Speakers, through subconsciously following a
specific pattern that will be briefly discussed below, achieve mutual understanding. The focus of the
research was to observe if this pattern reveals similarity concerning male and female speakers. The
specific pattern represents the hypothesis according to which, in order to achieve emotional
influences, speakers follow several stages, namely, a positive social identity creation — the framing
— an emotional implication.

Gendered stereotypes of emotions play a great role in the research because these stereotypes
serve as guidelines of what is expected from females versus males while trying to discuss sensitive
issues. Because stereotypes can be emotion-specific, one can use these expectations purposefully to
frame emotions. For example, according to Brody & Hall (2008), happiness, embarrassment,
surprise, sadness, fear, shame, and guilt are believed to occur more frequently in women whereas
anger, contempt, and pride are observed in men (Brody & Hall 2008: 396). Revealing
stereotypically female emotions can serve for men as a tool to connect with the audience and to
make an emotional influence on the listener.

An additional important factor in the study of gender differences must be a cultural context. The
theoretical framework for this case would be Hofstede’s theory (1983) which through four

dimensions (power distance, uncertainty avoidance, individualism versus collectivism, and
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masculinity versus femininity) explains the ways we act in certain social situations. Chaplin (2015)
gives several examples in which cultural context overwrites the stereotypes, see the extract:
“For example, in working-class or low-income U.S. settings, girls may be

encouraged to appear “tough” in order to protect themselves in potentially
dangerous neighborhoods, and thus these girls may not face strong
socialization pressures to limit anger expressions (Brown, 1999; Eisenberg,
1999; Miller & Sperry, 1987). In addition, different ethnic groups may have
different display rules for emotion, and potentially for gender and emotion.
For example, Matsumoto (1993) found, in a U.S. sample, that Caucasian
adults rated displays of fear as more appropriate than Hispanic adults and
sadness as more appropriate than African Americans and Asian Americans.
This could mean that Caucasian parents in the US may be more likely to
encourage sadness expressions among girls, whereas African American
parents may be more likely to discourage sadness expressions, possibly for
both boys and girls.”” (Chaplin 2015: 18-19)

As mentioned, social rules play a significant role in any type of communication. To study
emotion framing, on the bases of Tajfei & Turner’s social identity theory (1986) and frame theory
(Minsky 1974) specific system was constructed. This system is represented through three stages: a
positive social identity creation — the framing —an emotional implication.

One of the main goals of this research is to observe whether both male and female speakers
follow the same system and if so, what initial differences may be observed between the stages. The
first stage of the system is to create a positive social identity. Theoretically, this is explained
through Tajfei & Turner’s social identity theory (1986). This theory outlines three main principles
that individuals follow to create positive social identity: 1. Maintaining positive social identity; 2.
Positive social identity is based on comparisons between in-group and out-group members. 3. In
case of unsatisfactory social identity, individuals will leave the group or make their existing group
more positively distinct (Tajfei & Turner 2004: 284).

The second stage in the system involves the framing. Framing generally implies using cognitive
structures to create a common reality. Framing can be achieved through semantic frames (see
Fillmore 1976) or through bigger units like paragraphs; using humour can also serve as a tool to

frame certain idea or emotion. Framing is understood as a tool for the speaker that is used for
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creating common cognitive evaluation and understanding of reality. At the last stage of emotion
framing appears to be the emotion implication. Following the speakers’ frame, the main message is
to create implications in the listener’s mind. Depending on what framing strategies speakers use,
this always results in certain, different emotion implications. This last stage of the process is crucial
for the successful communication and correct understanding of the speaker’s intentions.

2. Data and Methodology

Two speeches (one female speaker and one male speaker) from the presidential campaign (June
2015) of the United States have been analysed and compared. Both speeches are announcements of
the candidates for the president. The speakers are Hilary Clinton and Donald Trump. Duration of
Hillary Clinton’s speech is 45:52 minutes and of Donald Trump’s - 46:34 minutes. These speeches
and transcriptions may be found on the following links:

1. Hillary Clinton https://www.youtube.com/watch?v=-i8vdM15K6c ;

Transcript: https://time.com/3920332/transcript-full-text-hillary-clinton-campaign-launch/
2. Donald Trump https://www.youtube.com/watch?v=SpMJx0-HyOM&t=44s;

Transcript: https://www.chsnews.com/news/transcript-donald-trump-announces-his-presidential-

candidacy/

The selected speeches share context and time span to minimise the difference concerning the
social importance and emotional involvement of the society.

Methodologically, the three-level system of analysis was used, theoretically based on social
identity construction theory (Tajfei & Turner 1986) and frame theory (Minsky 1974), each stage
concentrating on different aspects of emotion framing. The first stage of the analysis involved
identification of the episodes where the speakers tried to positively distinguish themselves. On the
second stage, the framing strategies were identified and analysed and on the last, third stage the
collected information was linked to corresponding framing strategies and possible emotional

implications were identified.

3. Findings and Discussions
3.1 Hillary Clinton’s Speech
The speaker starts the speech by identifying herself as a positive in-group member. To do this,

she outlines her career paths by stating the following:
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Example 1:

“It’s wonderful .... To be in New York with my family, with so many friends, including many
New Yorkers who gave me the honor of serving them in the Senate for eight years.

To be right across the water from the headquarters of the United Nations, where | represented
our country many times.”

This choice of emphasising lifelong achievements of the speaker demonstrates the social value of
success and its positive value, especially for females. This seems particularly significant because
throughout the whole speech, Clinton demonstrates the qualities characteristic for society with low
masculinity rate, but in this particular case, when she portrays herself as a positive in-group
member, she chooses to underline the qualities characteristic of the society with higher masculinity
rate. These qualities include achievement ideals, independence ideal excelling, decisiveness,
sympathy for the successful achiever (Hofstede 1983: 63). However, at the same time we will see
the qualities like modesty, equality and unisex and androgyny ideals. These ideas are expressed in
the following passage:

Example 2:

“President Roosevelt called on every American to do his or her part, and every American
answered. He said there’s no mystery about what it takes to build a strong and prosperous
America: “Equality of opportunity... Jobs for those who can work... Security for those who need
it... The ending of special privilege for the few... The preservation of civil liberties for all... a
wider and constantly rising standard of living.”

I assume that while portraying her positive identity, Clinton emphasised the qualities that are
stereotypically appreciated in men and when she moved on with the framing of the ideals, she
mentioned the qualities accepted by low masculinity rate societies.

Having created a positive identity, the speaker moves on to framing, the main points of her
campaign. As well as this, through framing, she manages to create emotional implications. It is
worth noting that this three- stage process of emotion framing (which creates positive social
identity-framing-emotional implications) does not necessarily correspond to the specific parts of
texts, such as, introduction, main body and conclusion. In one small paragraph, all three stages may
emerge or they can be distributed more distantly throughout the text. Through the next example (3)
the speaker frames injustice by describing the sharp issues concerning gender inequality in the

workplace. This framing gradually builds up the emotional implication of lack of fairness and, in
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the end, reaches its peak through the question “when?” and the answer “I say now.” This answer
also emphasises a highly masculine trait of decisiveness.

Example 3:

While many of you are working multiple jobs to make ends meet, you see the top 25 hedge fund
managers making more than all of America’s kindergarten teachers combined. And, often paying a
lower tax rate.

So, you have to wonder: “When does my hard work pay off? When does my family get ahead?”

“When?”

| say now.

Later on, as can be seen from example 4 below, the speaker carries on to frame injustice and
again creates emotional implication of lack of fairness by again emphasising inequality.

Example 4:

“Prosperity can’t be just for CEOs and hedge fund managers.

Democracy can’t be just for billionaires and corporations.

Prosperity and democracy are part of your basic bargain too.

You brought our country back.

Now it’s time — your time to secure the gains and move ahead.

And, you know what?

America can’t succeed unless you succeed.”

Through the following passage (example 4) we see another attempt to create a positive identity
(“Prosperity can’t be just for CEOs and hedge fund managers. Democracy can’t be just for
billionaires and corporations”), frame ideals (“Prosperity and democracy are part of your basic
bargain too”’) and build up emotional implications (You brought our country back. Now it’s time —
your time to secure the gains and move ahead. And, you know what? America can’t succeed unless
you succeed.”).

In the next example (5) the speaker creates her positive identity through making contrasts
between different social classes and distinguishes financially weaker members of society.

Example 5:

“I’m running to make our economy work for you and for every American.

For the successful and the struggling.
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For the innovators and inventors.

For those breaking barriers in technology and discovering cures for diseases.

For the factory workers and food servers who stand on their feet all day.

For the nurses who work the night shift.

For the truckers who drive for hours and the farmers who feed us.

For the veterans who served our country.

For the small business owners who took a risk.

For everyone who’s ever been knocked down, but refused to be knocked out.

I’m not running for some Americans, but for all Americans.”

In this case (example 5), | assume that the process of creating positive identity also implies
framing Clinton’s ideals as an example of the moral values, therefore creating emotional
implications of fairness. The speaker tries to depict sharp contrasts between the mentioned
professions and the inferred, less important or less moral ones. These comparisons continue
throughout the whole speech and serve the same goal, namely they help to implement the moral
values and build an emotional implication of fairness versus unfairness.

Another interesting aspect of the speech is the framing of family values. Therefore, reaching the
first step in emotion framing (positive identity construction) by framing the family values, she
portrays the emotional implications of respect in the audience. (see Example 6) ;

Example 6:

“My mother taught me that everybody needs a chance and a champion. She knew what it was
like not to have either one.

Her own parents abandoned her, and by 14 she was out on her own, working as a housemaid.
Years later, when | was old enough to understand, | asked what kept her going.

You know what her answer was? Something very simple: Kindness from someone who believed
she mattered.

The 1st grade teacher who saw she had nothing to eat at lunch and, without embarrassing her,
brought extra food to share.

The woman whose house she cleaned letting her go to high school so long as her work got done.
That was a bargain she leapt to accept.

And, because some people believed in her, she believed in me.

That’s why | believe with all my heart in America and in the potential of every American.”
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| assume that the speaker frames her mother as her moral standard and by again contrasting
completely opposite situations emphasising having nothing versus having everything, she creates
emotional implications of respect in the audience. In the end of this passage (example 6) when she
states: “That’s why I believe with all my heart in America and in the potential of every American”
we can assume she already has the respect of the audience because of the family values she framed
by outlining traits typical for low masculinity rate societies, namely: sympathy for the unfortunate
(Her own parents abandoned her), work to live (The woman whose house she cleaned letting her
go to high school so long as her work got done) and people orientation (And, because some people
believed in her, she believed in me).

The final part of the speech was also interesting, as you can see from the example 7 the speaker
again carries on framing family values with the purpose to create emotional implications of respect
in the audience:

Example 7:

““I wish my mother could have been with us longer. | wish she could have seen Chelsea become a
mother herself. I wish she could have met Charlotte.

I wish she could have seen the America we’re going to build together.

An America, where if you do your part, you reap the rewards.

Where we don’t leave anyone out, or anyone behind.

An America where a father can tell his daughter: yes, you can be anything you want to be.
Even President of the United States.”

Overall, the speech showed that the speaker followed the emotion framing system theoretically
based on identity construction theory (Tajfei and Turner 1986) and frame theory (Minsky 1974).

This system can further be reintroduced as the following scheme:

Stage 1 — Creating a positive identity
The speaker uses humour or creates a sharp contrast between the different groups of society
(or)
The speaker states herself as a distinctively positive member of the group
(or)
The speaker distances herself from the negatively coloured out-group.

Stage 2 — Framing
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After building a positive social identity, a certain level of trust is achieved in the audience so
the speaker starts framing ideas. Framing can be achieved through employing semantic frames, or
longer units like utterances and paragraphs.

Stage 3 — Emotional implication

The main goal of framing is to create emotional implication in the speaker. Depending on
the context, framing different ideas can cause different emotional implications. This process is
always syncronised with context.

Through framing emotions, therefore, following the system, the speaker also demonstrated
various occasions (as discussed above) when she used the strategies that are stereotypically
considered to be masculine by Hofstede; for example decisiveness, independence, striving to
success etc. (Hofstede, 1983: 62). However, Clinton also emphasised characteristics of low
masculinity rate societies such as unisex ideals, equality, orientation etc. These distinctions between
using feminine versus masculine traits also follow certain guidelines. For example, she never
portrayed herself to be stereotypically feminine (did not focus on her own role in a family as a
mother, did not emphasise her nurturing role in her family), however, she advocated for a number
of qualities usually seen in low masculinity rate cultures. This indicates that she tried to portray
herself as a strong individual. To achieve this, she employed the role of a masculine character, but
at the same time, while speaking about her ideals and policy, she distinguished herself from
masculine society and put forward the issues, such as equality for both sexes, for minorities; Clinton
advocated for women by portraying a strong female character of her mother as a role model.
Although the morals of low masculinity rate society was displayed, as a political character, the
speaker portrayed herself as having qualities typical for masculine societies. The reason for this can
be stereotypical assertions of dividing sexes based on two opposite (strong versus weak) qualities:
Strength is usually stereotyped with men and weakness — with women. One of the reasons for the
speaker to use masculine traits while building up her identity can be her willingness not to associate

herself with what is considered stereotypically “feminine”.

3.2 Donald Trump’s speech
Trump starts the speech (example 8) by using humor. In other cases, using humor would directly

indicate the attempt of the positive identity construction of the speaker, but in this case, | assume it
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serves as a demonstration of power to out-group members. Interestingly, this strategy still leads to
the positive identity construction.

Example 8:

“And, | can tell, some of the candidates, they went in. They didn't know the air-conditioner didn't
work. They sweated like dogs.

(LAUGHTER)

They didn't know the room was too big, because they didn't have anybody there. How are they
going to beat ISIS? I don't think it's gonna happen.”

Demonstrating his power over others also serves as a positive identity indicator in this context as
Trump frames it as a positive trait. The humorous passage always creates a very “light” atmosphere
that can be used to generate a very sharp contrast by introducing emotionally opposite settings. In
this particular speech, after the joke, the speaker rapidly moves on with drawing the audience’s
attention to the problem (example 9).

Example 9:

“Qur country is in serious trouble. We don't have victories anymore. We used to have victories,
but we don't have them. When was the last time anybody saw us beating, let's say, China in a trade
deal? They kill us. I beat China all the time. All the time.”

The problem outlined by the speaker is “having no more victories”. As this passage (example 9)
is preceded by a humorous passage (example 8) the problem may sound harsher for the audience.
This leads to the speaker being distanced from negative out-group members (“I beat China all the
time. All the time.”) and perceived to be a strongly positive in-group member. Later on, the speaker
moves on to the stage of framing (example 10).

Example 10:

When did we beat Japan at anything? They send their cars over by the millions, and what do we
do? When was the last time you saw a Chevrolet in Tokyo? It doesn't exist, folks. They beat us all
the time.

When do we beat Mexico at the border? They're laughing at us, at our stupidity. And now they
are beating us economically. They are not our friend, believe me. But they're killing us
economically.

The U.S. has become a dumping ground for everybody else's problems.
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In the following example (10) the frame “beat the opponent”

is employed. This frame is
reintroduced through lexical unit “beat”. Using this frame serves the purpose of creating emotional
implications of anger. The peak is reached in the last sentence of the example 10: “The U.S. has
become a dumping ground for everybody else's problems.”

Later in the speech (example 11) Trump carries on framing wealthiness and uses it to create the
emotional implication of anger.

Example 11:

“I'm using my own money. I'm not using the lobbyists. I'm not using donors. | don't care. I'm
really rich. I (inaudible).

(APPLAUSE)

And by the way, I'm not even saying that in a -- that's the kind of mindset, that's the kind of
thinking you need for this country.

TRUMP: So -- because we got to make the country rich.

It sounds crass. Somebody said, "Oh, that's crass.” It's not crass.

We got $18 trillion in debt. We got nothing but problems.

We got a military that needs equipment all over the place. We got nuclear weapons that are
obsolete.

We've got nothing. We've got Social Security that's going to be destroyed if somebody like me
doesn't bring money into the country. All these other people want to cut the hell out of it. I'm not
going to cut it at all; I'm going to bring money in, and we're going to save it.”

At the same time, Trump also demonstrates his power and success (I don't care. I'm really rich.)
This is the trait characteristic of highly masculine societies as it indicates the achievement ideal
(Hofstede 1983: 62). However, from observing audience’s response this statement (example 11) is
not perceived to be negative. One of the reasons for this can be the stereotype that men are expected
to express pride. After framing wealthiness, a sharp contrast described by “owning nothing” is
created to generate the emotional implication of anger. It has to be noted that throughout the whole
speech, anger is the most frequently employed emotional implication.

It is worth noting that while speaking about his family (example 12), unlike Clinton, Trump
mainly expresses his pride towards the members of the family, but, at the same time, doesn’t utilize

! The frame is taken from FrameNet database. The project has been in operation at the International Computer Science Institute in
Berkeley since 1997 and through the theory of Frame Semantics maps meaning to form in English.
https://framenet2.icsi.berkeley.edu/fnReports/data/framelndex.xml?frame=Beat_opponent
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his family as a tool for framing to create an emotional implication of pride or respect in the
audience. Moreover, while expressing his own attitude towards his own family, he is very laconic
and does not concentrate on family values.

Example 12:

“That's true. But actually I am. I think | am a nice person. People that know me, like me. Does
my family like me? | think so, right. Look at my family. I'm proud of my family.

(APPLAUSE)

By the way, speaking of my family, Melania, Barron, Kai, Donnie, Don, Vanessa, Tiffany,
Evanka did a great job. Did she do a great job?

(APPLAUSE)

Great. Jared, Laura and Eric, I'm very proud of my family. They're a great family.”

This can also indicate to another stereotype, specifically, that men are not emotional, which
implies that they do not publicly express emotions unlike women. In this case, this stereotype is
employed, as the speaker does not use any emotion-related vocabulary, or framing technique to
influence the audience emotionally.

Another interesting part from the speech demonstrates how the speaker frames his success and
openly expresses his pride concerning what he has achieved (Example 13). This extract clearly
serves to demonstrate him as a strong and successful individual. As well as this, the interesting fact
here is that he himself explicitly (and not implicitly) demonstrates his pride. Although this
behaviour can be accounted as negative, but according to the stereotypical thinking, men are
expected to express pride and powerful emotions (see Timmer et al 2003).

Example 13:

“And after four or five years in Brooklyn, | ventured into Manhattan and did a lot of great deals
-- the Grand Hyatt Hotel. | was responsible for the convention center on the west side. | did a lot of
great deals, and | did them early and young. And now I'm building all over the world, and I love
what 1'm doing.

But they all said, a lot of the pundits on television, "Well, Donald will never run, and one of the
main reasons is he's private and he's probably not as successful as everybody thinks."

So | said to myself, you know, nobody's ever going to know unless | run, because I'm really

proud of my success. | really am.”
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Throughout the speech the speaker repeats the phrase “nobody can do it better than me” or uses
comparisons (example 14). This phrase is used for framing his strong identity and it represents the
trait characteristic of high masculinity rate cultures where excellence: trying to be the best is highly
appreciated.

Example 14:

“I would build a great wall, and nobody builds walls better than me, believe me, and I'll build
them very inexpensively, | will build a great, great wall on our southern border. And I will have
Mexico pay for that wall....

..... Nobody would be tougher on ISIS than Donald Trump. Nobody.

....... Nobody can do that like me. Believe me. It will be done on time, on budget, way below cost,
way below what anyone ever thought.

...... But if I get elected president I will bring it back bigger and better and stronger than ever

before, and we will make America great again.”

Overall, it can be claimed that the speaker followed the three- stage system of emotion framing,
but rather than communicating various emotions, his focus was to create emotional implications of
anger. He portrayed himself as a strong individual and for this, he did not employ a set of moral
principles but very straightforwardly outlined some of the milestones of his career and openly
appreciated the pride he has for himself without any necessary agreement from the audience. This
kind of attitude made the audience respect him as an individual. However, the question remains
whether it would be the same if Trump was a female?

4. Conclusion

Having analysed both speeches made by two candidates for presidency Hilary Clinton and
Donald Trump, we can single out the similarities between them. The emotion framing system
constructed upon social identity theory (Tajfei & Turner 1986) and framing theory (Fillmore 1976)
was followed by both speakers. Specifically, both speakers followed the following stages: 1.
Positive identity construction; 2. Framing; 3. Emotional implication. The difference, however, lay
in the particular strategies employed by the speakers to influence the audience emotionally.

1. Positive identity construction: in order to construct positive identity, Clinton emphasised her
career paths and demonstrated her achievements. However, she did not openly express her pride in

her success and left it to be inferred by the audience. On the other hand, Trump used humor for two
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purposes, first to portray himself as a strong individual and secondly, to create a friendly
atmosphere and then make the issues under discussion seem sharper. Therefore, employing the
system, Trump presents himself as positively distinct from the out-group by emphasising his
superiority over his opponents.

2. Framing: Both speakers used framing as a strategy. However, Clinton (the female speaker)
mainly framed family values, injustice, morals etc. On the other hand, Trump (the male speaker)
used the frames of wealthiness, success, and “beat opponent”. Differences in framing strategies
showed two different cultural traits, namely, the opposition between feminine versus masculine
societies. Femininity as the framing strategy for moral values was employed by the female speaker,
whereas, the male speaker framed his ideals through outlining traits characteristic to masculine
societies.

3. Emotional implications: Emotional implications were different for each speaker. The female
speaker used framing to reach emotional implications of the lack of fairness, respect. On the other
hand, the male speaker used frames and mainly created emotional implications of anger and
unfairness.

While discussing gender differences at the stage of emotion framing, it can be claimed that
according to these two examples, the female speaker showed more variety of emotions and was
concentrated not only on the audience’s negative emotional disposition towards out-group
members, but also used emotional implications of respect for herself. On the other hand, the male
speaker mainly focused on portraying negative and “powerful” emotions like anger, contempt, and
pride. Both speakers created negative emotional implications towards out-group members whereas
negative emotions were used mainly to imply excellence and greater power over out-group
members.

While creating the positive identity of speakers, Clinton revealed characteristics usually
employed by high masculine rate societies, such as independence, decisiveness, achievement ideal.
These characteristics can be regarded as stereotypically masculine traits. The male speaker,
however, did not really emphasise any particular personal traits, but openly expressed powerful
emotions, such as pride and the willingness and ability to be better than others.

As a conclusion, we can say that there are number of differences in the way male and female
speakers frame their emotions. However, one cannot assume that these differences are universal.

For the future analysis, it is important to analyse a bigger corpus of data for more specific answers.
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In addition, a more in-depth analysis can also demonstrate the types of semantic frames used by
female versus male speakers, consequently providing more information on the framing techniques

employed differently by the two genders.
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