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GEORGIAN WINESPEAK

Wine is a cultural icon that tells the history of the country. Wine is not only a beverage but
also an inseparable part of Georgian culture. Wine determines the style of life, the universe
and other important things for a Georgian man; wine is a Georgian philosophy.

- Malkhaz Kharabedia

Abstract

The starting point of the verbalization of Winespeak is a tasting note which is differently
perceived by people. Therefore, people may have different associations with what they taste.
Tasting notes are verbal translations of organoleptic experiences perceived by sense organs.
The verbalization of the senses is not a simple process. There is no particular group of words
in the lexicon to express the flavour or the aroma directly. That is why wine discourse often
employs various stylistic device devices (metaphors, metonymies, similes, etc).

This paper looks at some wine metaphors used in the Georgian language, compares them to
the wine discourse employed in English and makes an attempt to find the equivalent terms
in both languages. Specifically, the paper examines the linguistic means Georgian wine
companies utilize while describing their products and analyzes the vocabulary employed in

winespeak in Georgian and English.
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1. Introduction
Wine is not perceived only as a beverage in Georgia but also as a cultural icon. While
describing the properties of wine, wine producers attempt to tell an enticing story of the
wine.
There are two ways of describing a wine - objective and subjective. The subjective way of
description portrays wine as described by our senses. A sommelier uses his/her personal and
unique life memories while describing wines. Therefore, this description is based on an
individual interpretation and thus is different for everyone.
While objectively evaluating wine, one should note that there are other hidden factors to be
considered. There are three main points in wine description: colour, smell and taste
perceived by the following sense organs: eyes, nose and mouth. The latter is considered to be
the most important one.
This paper looks at some wine metaphors used in the Georgian language, compares them to
the wine discourse employed in English and makes an attempt to find the equivalent terms
in both languages. Specifically, the paper examines the linguistic means Georgian wine
companies utilize while describing their products and analyzes the vocabulary employed in

winespeak in Georgian and English.

2. Methodology

The article looks at the figurative language used in English and Georgian winespeak. This
included mainly the descriptions of various types of wines.

The research method is qualitative. The actual data collection and data analysis were held
according to the information that was accessed either on wine bottles’ etiquettes or on the
internet. Besides the etiquettes, the website ‘Marani. co‘ (which is an online shop for 'Telavi
Wine Cellar “/ogesg0l 03060l 3s6560) was used as a source for data collection. The
descriptions were compared to the English examples given by Caballero and Sudrez-Toste

(2008), translated into English and analysed from the linguistic and stylistic points of view.
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3. Figurative language in wine evaluation

Caballero and Sudrez-Toste (2008) discussed some of the lexis instantiating the many

metaphors used in tasting notes. Specifically, the authors identified five metaphors in
the language of wine tasting in the English language:

*Wines are living beings. This generic-level metaphor subsumes the specific-level
metaphors: wines are people, wines are animals, and wines are plants, instantiated by terms
like muscular, feminine, bold, expressive, shy, austere, intellectual, ambitious, feline and
fragrant.

* Wines are clothes. Wines may be described as silky, velvety smooth or have a glove
or mantle.

- Wines are three-dimensional objects. Wines can be regarded as square, angular or
round.

* Wines are buildings, as suggested by their being fortified.

* Wines are malleable wood or metal building material and are thus represented as
rough or molten.

It’s worth mentioning that wine is perceived as a living organism as it goes through
different stages before it’s finally ready to be used. The dimensions employed by Georgian
wine discourse to describe wine are as follows: textile, structure, age, behaviour, mouth-feel
and colour intensity of the wine.

The harmonised data of the winespeak in English and Georgian languages is given
below:

Colour: Dark cherry color /0o s¢rederols g9tko/; Dark ruby-colored / d-do
e5¢robR9®o §9939mocrmdol/ , light amber-coloured /(os Jst30b%96G0/; Dark red /G-)Ho
poorgeros; straw-coloured. /Bs¢robgg6ho 89396002800/

Age: fresh /;3063bs5¢v0/; young /sbsergs boowyero,sbsergs boos/

Behavior : restless /029396540 bsggmsgor; cheerful /bserobosbos/; honest
/809eperR9cm0 030600/ ; pristine/subtle /3sj0bo/

http://www.etag.ge/journal/ Page 3



Online Journal of Humanities
E ISSN 2346-8149, Issue VII, 2022

Structure : full /btoyeno/, full-bodied /Lbg-icrosbo 30600/, elegant /9¢n9356(91%0/,

weak /bogbho/

Taste: With harmonious taste /35(30mbosycmo 390cm00/; pleasant astringency

/b5bosdeaz602 bodfcns@d g/

These six senses/features are used to describe wine in both English and Georgian

languages. There are several examples below in which the lexis denoting textile, structure,

age, behaviour, mouth-feel and color are used in wine discourse:

a)

b)

d)

1,080 bslioo@©g8s s¢rBerol Eoos®o sGdsH00 s bslbosdmzber hpoogero
396360b 39dmoo.”

It is characterized by a rich aroma of cherries and a pleasant red berry taste.

1080 bslosomgds 0s Js(30b39(0 J9%3960¢»800, bs o, sbzghocro gadmoro
@5 boerob s60sHoom.

It is characterized by a light amber color and a delicate taste of fruit aroma.

080 bslosom9bs djfo Homgero G9R9Mm0rMB00, 43390005 3500bsdero
31399000 ©3 3560boriero bsg96mm3560 8900000.

1t is characterized by a dark red colour, a pronounced bouquet and a harmonious
velvety taste.

1,080 bolosogds 0s Bserolinggtko d9n9m0e»md00, 350006935 9bsbodbszo
31399002, @5HB0CIBrm0 5b39h0Cr0 39002000 5 3569090298900
5(05900.”

It is characterized by a light straw colour, distinguished by an excellent bouquet,
softened exquisite taste and unique aroma.

1,080 bolosogds 050 ¢rserolgrgio 0933960800, 35635 3563000509890
002950 3605900 s el bsggiomzs560 Hbgdoo.”

It is characterized by a dark purple color, a well-developed varietal aroma and velvety

tones of raspberry.
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D ,,b5b39emo oo 86Gp929erobazgm0s. 8493990 0863685 dogg boerol s6Gadsdo.
boliosom98s bsggmom3560 s dbrydrydo 3990000, @s80em980b5L (H3900
bsbos8m360 bogz600.”

The drink is the colour of a dark pomegranate . The aroma of ripe fruit can be felt in
the bouquet. Characterized by velvety and light taste, leaving a pleasant sweetness at
the end.

&) 509970 ¢rserolgg®o dga9mocrmbol bsbdgemo 3sdmothgzs xx0dw6Ho
3056505098900 Fs30 Jeabs®obs s poogero bogrols ool s6hmds@gdooo.
652903560, btsryemo, bbgoyerosbo 30602, ©385¢sbl98icmo bsbgmderogo
©3801398000.”

The dark purple drink is distinguished by varietal characteristic aromas of black

currant and dried red fruit. A velvety, full-bodied wine, balanced with long endings.

4. Wine Discourse Vocabulary

As mentioned above, there are various dimensions to employ while describing the
features of wines. As revealed by the research, stylistic devices (metaphors, similes, and
metonymies) play a major role in creating meaning in wine speak. Therefore, the meaning
of these devices should be taken into consideration to describe the wine properties precisely.

Countries differ in culture, society, religion, linguistic features, etc. Therefore, the
research goal in the following passage is to identify and analyse some of the Georgian terms
used to describe wines, compare them with the vocabulary used in English wine discourse
and, finally, find the equivalents in both languages.

Wine descriptions were collected from a Website, Marani. co” which is an official website

for “Telavi Wine Cellar “/ogsgol 03060b ds0sbo’/
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1. Herbaceous »,85¢msboligd®mo”™

A wine that has the taste and aroma of » 30009, Hdgerbsi 8s¢rsbgdol 3ader s

herbs. Herbaceous can be very young 3(05¢H0 5913L. 83¢vsboligdmo dgoden9Bs

wines that change taste as they age. ogeals dserosb sbsergs beHs 30609080,

This feature is caused primarily by the 00cr9805 ©3939¢7900L J909850 399020

influence of the grape variety and not J9063¢2056. 9b 030L985 335023990705

by the influence of the soil or the 29306939¢79bs y9>dbols seodols

weather. 3330796000 ©s 55 605SZOL 56 3530l
©9009090090000.”

2. Cloudy » 38060

Matte, opaque wine. 2 0JOJ3¢v0, 3599330635¢79 30600

3. Ripe »OSOfORIBICMO”

A wine that 1s fully developed and »@30609, Hdgcmos deaermdoy

ready to be bottled. 3363000563989¢05/JY50SS
BsAeabsbbdgemso.”

4. Medium-bodied » beadogms bbgryemosbo”

A wine whose weight and composition » 30602, 0ol rabs s

are between body and light on the d905¢00396¢785 965 B9 bbgwcmosblbs s

tongue bbb dortrobss.”

5. Full-bodied » Utoemo”

The term refers to the density of the »(39™80b0 sbsbszb 3060b bod9(0390

wine (body) or the properties of its (Lbgeyemls) 56 o600 dobo sggdmz6980b

taste in the mouth. In addition, it refers 093009898b. 355 5dobs, ob 9b9ds Fsgst

to cool wines with strong flavors and 306098b der0960 56859980l

bougquets. 841390900.”
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6. Tobacco

Aroma that is felt in some famous
wines.

7. Thin

Wine that is less fleshy lacks flavor and

is usually pale in color.

8. Hard
Wine that is not old enough to achieve
proper balance. 2. Wine with a high

content of alcohol.

9. Woody
The smell of wine that has been aged
for too long in barrels, or aged in

barrels made of substandard wood.

10. Foxy

American grape variety with aggressive
taste.

11. Earthy

The taste that the soil gives to the
grapes and consequently to the wine.
12 Crisp

Fresh and live wine with a good

balance of acidity
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205083909060~

3(I5H0, Hd9emos BmgogHor 36080¢v
3060200 03 %3b28s.

»obgemo”

» 30600, Hdgemog bs 3079850
bb99¢005605, 530705 5G205H 9285 O

£39:9¢798(03 0360005¢70 396G0bss.”
2058560

1. ,,0220602, G289¢705 56 sGob
b330500bs0 ©3939¢79829¢0, Gs00s
b50256300 02 85¢m5bLL Joseporb. 2. 03062
b3otHob Fsmsero dgdpagemd00.”

»bolgd&o”

3000 bmbo, Gmbgcrog d9¢hs© oo
bbol 856do¢» by dzgcro980s 35660, 56

Q©309329¢79829¢m0 0465 3560, Hdgeros
2bs@obber bolgsb oy sdbsgdeyero.”

»39e000l9860”

1,3096039¢m0 y93dbols 3y odo
3869bowiemo 890m00.”
»dopolbgd&mo”™

39002, G209cmboi bossgo sdemgzb
99396 s dgbsdsbobso @3060m0b.”
»3063bse0”

,b6m®Bo s 3ebsero 3060

)

0753056080 35630 [eabsbfeatmdood.”
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13. Fresh
White or rosé wine with a good

balance of alcohol and acidity.

14. Fleshy
Used to describe full, oily, rich wines
that leave a thick body feeling on the

palate.

15. Flowery
The gentle, delicate taste and aroma of
flowers that characterize some wines.

Should not be confused with sweetness

16. Pale dry

One of the types of Fino type wine.

17. Pale
Used to describe wines with low color

intensity. One of the

18. Green

Usually describes young wine that has
not yet been sufficiently formed. Can
also be used as a negative term. 2.

Highly acidic wine made from unripe

grapes.
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»JC2ORS”

10290000 36 35(0LRIHO 30602
5¢32302¢00bs s J5753056080b 35630
pe2bsbpercrd00o.”

»bm®mgosbo™

1350020996985 b&emo, bgorez560,
doost0 3060980L sCbsfg®s,
®20cn9805 bsbs g 939896 bggcro
bbgaerob dgg&dbgdsl.”
»83530¢3560”

193530029000 b5 Do, Bsjobo g0 s

5M85h0, Hdgcmos begogmor 030600

obsbosm98b. 36 #bs s339M0mls
bo330md0”

»83005¢10 JIHSemo™

»B0b0b (Hosol 3060b 9H0r-9H0
bsbgmds.”

a3605¢m0”

1350020996985 ©385¢0 BIHSOM560
06996L03380b J4mbg 3060980l
s@UsP9®s.”

»P3569”

03020 pigbo, sePgol sbsergs bos

@30602b, G8G9cr0g 3090 U3305600U5¢0 564

M0l B3s0r29s¢r089829¢0. 900¢n98s

350996989¢70 092l 5390039 (302603

95(Y2R0000 (H9GHI0bO. 2. 79IH0RSMO.
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19. Weighty ,»,00089”

Rich, dense wine that leaves a feeling »»IQOS®0, 4330030 3000, (HGdgcros

of heaviness on the tongue. 9b5Yg boddodol 89g>dbgdsb (H398L.”

20. Lively »3absero”

Wine with high acidity and lively, 220002 525¢70 8515205628000 ©

crunchy taste. This term is also used for 6bsero, Jokas g90moo. b H9mHdobo

sparkling wines with a pleasant 3300996985 5390939 I9dbsybs

sparkle. 30600980b5030b bsbosdmz6c2
dbrb00>.”

21. Buttery »3b00m3560”

1.Aroma that is desirable for quality 1. ,,560005¢%0, G090z bsbath39¢05

wines, especially if they are made by bsmolbbosbo m306m980bs03300,

malolactic fermentation method. 2. 356U 3900998000 0y 0bobo

The term is used to denote soft and @39V IBLICP0S TSPV HOZIP0

sweet wines. Due to its high content of @3)980b §gorm@©om. 2.(99H80b0

sweetness it qualifies as sweet. 0b8s(985 H80¢ro S (§380¢10

30600980b 50b3s60dbsgs. boz60l
Qoo J991339¢280b 3592 ob

2

235CPOR0E0MDIBS, (IZD3(9300¢70."

22, Still wine » 40560 230602”

Wines without carbon dioxide bubbles. 30602980 bsbJom 156300
8909 1¢7980b 35(3937.

23. Leathery »(OY530U9860”

The noble aroma of some red wines is » B3 09600 Hoogero 30600

due to the aging (rejuvenation) of the 29020¢nIB0¢P0 SIS0, G903

bottles. 350020299¢05 82009800 39980l
pysermboo.”
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24, Soft

The desirable characteristics of a
delicate wine, which is manifested in
the wine with weakly pronounced
fruit tones. The wine Is easy to drink,

over time the wine tannins soften

25. Velvety

1. Velvet (Velvety) Pleasant soft and
silky taste, which is especially
characteristic of red wines

26. Fruity

1. Wines that are characterized by fruit
flavor. From apple to black currant. 2.
Wine that has a fresh grape flavor. It is
usually young as the aroma of the fruit

shifts into the bouquet over time

2. Flinty

Cool, stony taste in wine. "Kajovani”
refers to wine, which 1s associated with
a Kajovani rifle. The wines of the
Shabli and Sanser regions are always
associated with the smell and taste of

flint.

E ISSN 2346-8149, Issue VII, 2022

» 800"

@I035 00 030600 bsbry@39¢70
dsbsbosgd¢m980, HGedgcros 3060200
306985 bobhs gsdmbseero
bogrols Hmb9800. 020602 5Q030¢ 5
@3bs5¢m9305, OS5 356053073580
30600b (95606980 #3536 GO YBS.”
»b339(0Mm3560”

03605002602 H80¢ro ©5 5869d0900L986H0

3990, Hdgcros §5b6bs3:900(59800
pooger 030602980 sbsliosorgdl.”
»boarolgdmo”

1. ,,03060980, HGdgcrorsg boerol
303590 sbsb0s501980. 350¢P0Sb Js3
d36505007. 2. 030602, GG9erbsg
d96B960¢0 5936 sbsgro ygaerdbols
3M05H0. Hg@s higbo, ob sGolb
oboergs bOOS, H3356 OIS
3560530008590 boerols 60590

2

33050l 89399 7o.

13593560

,,058560, g20L9860 89002 3060230.

30593560 00040985 730602B9, G289¢r0;

39570560 0030 sbeaosb 0f3930.
dsBemols s bsbligGob Gg30mbob

3060980 y39¢0030L sbeagoH©98s
2970b brnborsb s g9dmborsb.
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28. Corked

Absorption of unpleasant odor and
taste of spoiled cork by wine, which is
caused by bacteria trapped in the cork.
Manufacturers of quality stoppers
specially process stoppers to minimize
the risk of wine absorbing the taste of
the stopper. Unfortunately, at least one
in twelve bottles will taste like cork.
That is why alternative synthetic
stoppers for wine bottles have been
tried in recent years, but traditionalists
have gone against them. The best cover
for wine is one that does not let air into

the bottle.

5. Discussion and Conclusions

bsgmboligdo

339%939029¢70 bsgmdol #9bosdmzb0
bbols s ggdmb dgpeags mz0b0l dogm,
M3 3502h399¢705 bsgm3do
©382900989¢10 B3H(HHPOIB00).
bsmolbosbo bsgmbob dfs6dm98¢n980
U3905¢72930 5090539896 bs28980,
505 030600 Joge bsgmdol 390l
dopeaz0l bsdodemgds obod-ydsdoy
©309356026. Lsdprbsego, oom®d9hosb
9O B0l Gsobi 996985 bosimbob
89902. 3809835, H2d deagrer hemgddo
330030908005 03060L 8rr0¢v980l

3¢7B903¢H0x9cm0 LobogH 03290
bs8980, 853650

O300300265¢70lH900 Js0> HobssIDIs
psgobgb. mw3060b0330b bsy39099bs
bs%5(3989¢00, HG299¢05 56 #90390l
3596 80a0¢rdo.

The research was divided into two parts. In the first part, metaphors used by Georgian

wine-producing companies were identified. In the second part, they were compared to the

English wine discourse vocabulary, and English and Georgian equivalents were identified.

The findings reveal similarities and differences between the two languages. For

instance, we encounter similar employment of the following metaphors in English and

Georgian wine descriptions:
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Wines are living beings: Winespeak in both languages uses the vocabulary describing
the age and behavior of the wines:

e.g. fresh /gobgbowo/; young /sboasHMm©MM0,5b5¢0ysBMH©s/ restless
/80qlggboto  LoggMogo/; cheerful /boserobosbo/; honest  /gmefidgzgmo 03060/
pristine/subtle /53odo%o/ full-bodied /lbgmeosbo M306m/, elegant /gwgysb@m®o/, weak
srb@ol.

Another similarity is perceiving Wines as clothes. In both languages, wines have
color and structure: Color: Dark cherry color /d+9do sqrydenol gg0o/; Dark ruby-colored /
d9do owobxgg®o Jgng@owmdo/, light amber-coloured /©os Jo®zolgg@o/; Dark red
/8mdo fomgwo/; straw-colored. /Boerobgg®o dgxgHommdom/ Velvety (bsgg@omazsbo),
Leathery ((§g530b9060), Soft (Hd00)

However, Georgian and English wine discourse also reveal differences. For instance,
we don’t encounter many examples of the metaphor ‘“Wines are malleable wood or metal
building material and are thus represented as rough or molten’ in Georgian. The only
metaphor that was observed in the research was the following: Hard (353960).

Another difference emerged in the metaphor “‘Wines are three-dimensional objects -
Wines can be regarded as square, angular or round’. The only coincidence, in this case, was
the following: Corked (Ls3md0obgd®o) which expresses a shape of wine.

To conclude, such research reveals interesting metaphors in wine discourse, cultural

similarities and differences.
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